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LEANDER ISD | Communications Specialist

As a member of the communications and community relations team, I produced written and multimedia content 
promoting district publicity. Furthermore, I managed creative projects that represented and upheld the integrity 
of the district brand. I was responsible for designing material for print and digital media as well as procuring 
newsworthy stories from district schools and programs. Other duties included planning special events, coordinating 
media relations and providing communications in crisis situations. Finally, I aid in the management of district and 
campus social media platforms, the district website, and 42 campus websites. 

June 2016 - December 2018

• Implemented creative project onboarding process. 
• Revitalized district brand by redesigning key informational and promotional materials such as brochures, 

flyers, webpages and web graphics. 
• Strengthened social media management by implementing social analytics system. 
• Co-managed complete website redesign project for district and campus websites. 
• Coordinated special events for school dedications, community and school relations; tasks included oversight of 

budget management, catering and event timeline and logistics. 
• Spearhead marketing and digital advertising campaigns for district program promotions, human relations 

efforts and community engagement. 
• Hired and managed four freelance graphic designers. 

TRIPLE 8 MANAGEMENT | Digital Marketing Manager

I initially joined Triple 8 Management as an office administrator, providing administrative support to the Austin 
office and remotely to the Nashville location while aiding in the efforts of the marketing team. I advanced to the role 
of digital marketing manager, in which I managed all digital channels for six musical artists. Through those efforts, 
I kept the artists’ social and web channels timely with up-to-date content including album and single releases, video 
premieres, tour promotion and more.

May 2013 - June 2016

• Spearheaded social media campaigns for album releases including Pat Green’s “HOME” and Josh Abbott 
Band’s “Front Row Seat” in addition to national headlining tours for Chase Rice and The Wind and The Wave.

• Provided weekly social media analytics report for all six artists.
• Directed and expanded internship program to promote learning outcomes.
• Implemented charity donation request system.

I am an experienced communications, public 
relations and digital marketing professional 
with a well-rounded skill set and a knack for 
project management and creativity. I have 
served in these roles for a variety of  
industries including nonprofit, education, 
entertainment and agriculture. 

My friends and colleagues know me as  
dependable and driven. My goal is to use  
those attributes to be an integral leader of a 
team dedicated to the success of its clients 
 and constituents.

(325) 201-4408

kaitlin.paonessa@gmail.com

kaitlin-paonessa.squarespace.com

TEXAS TECH UNIVERSITY
Bachelor of Science
Agricultural Communications
May 2013
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THE AGRICULTURALIST | Student Editor
January 2013 - May 2013
As the appointed editor for the student magazine publication of the Department of Agricultural Education and 
Communications at Texas Tech University, I reviewed, edited and approved final production decisions for stories, 
layouts and photos for the magazine. I worked closely with magazine staff and class instructors to manage all phases 
of production and the business of the production. The final publication had a circulation of 3,700+ with a potential 
reach of 11,000+.
• Spearheaded implementation of a digital version of the magazine for the first time in the publication’s history.
• Reviewed primary audience’s survey submissions to ensure final content reflected the interests of students, 

alumni, faculty, staff and potential students.
• Contributed feature story and photography to final publication.

A B OU T  M E

VIACOM/CMT | Music Strategy - Marketing Intern
August 2012 - December 2012
Through the internship program at CMT, I worked closely with the Music Strategy, Corporate Communications, 
Consumer Marketing, Programming and Talent departments to assist with the execution of marketing and  
promotional campaigns across CMT’s digital platforms (CMT.com, social media sites) and on-air channels (CMT  
and CMT Pure).

Texas Tech University Office of the VP for Research  | Multimedia Communications Intern
January 2012 - May 2012
As a multimedia communications intern, I served as assistant to the Associate Director of Research and 
Academic Communications. I was tasked with spearheading a social media campaign to revitalize the channels 
by prioritizing engagement and follower growth. Additionally, I assisted in the development of the Spring 
edition of the OVPR’s online magazine, Texas Tech Discoveries.

AMERICAN HEART ASSOCIATION | Director, Executive Communications

Working alongside the Senior Director of Executive Communications, I develop and execute an internal and external
communications strategy for the Executive Vice President of the Southwest Affiliate. The EVP communications
strategy includes driving content for speeches, correspondence, presentations, volunteer newsletters, social media 
and a monthly live broadcast.

December 2018 - Present

• Maintain calendar of EVP speaking engagements and appearances and provide preparation in a timely manner.
• Draft correspondence for the EVP to steward and cultivate internal and external audiences, including  

volunteers, donors and staff members.
• Develop strategy, research content and draft speaking points for EVP presentations, appearance and meetings, 

as well as creating custom supporting documents (e.g. handouts, PowerPoint slides).
• Contribute to planning, content development, and execution of SouthWest Affiliate board of directors’  

meetings. Attend board meetings and actively engage in board member stewardship throughout the year.
• Collaborate with EVP operations team members and staff across the affiliate to plan, develop and execute large 

projects and events including the annual staff awards presentation and the nomination of affiliate staff for 
national awards and recognition.


